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"As those brands grow, we'll keep an eye and see if they become big 

enough to include in our study," Stokes says. 

So what made Waldorf Astoria shine, specifically? Stokes says this is 

a closely guarded secret. But she says brands in general would do 

well to think beyond their guest rooms. "These days, it's basically 

table stakes that you would have a great room as a luxury hotel." 
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